Geert Hofstede studied the cultural dimension in multinational firms which play significant role in the professional conduct of employees. Fifth dimension was supplemented on a cross cultural study of Chinese Confucius behavior. In the changing global cross cultural conduct at work place, the firms are facing more challenges than ever before in forming and performing in multi-location and multi-national teams. This study attempts to read the variables to build a framework which measures the Level of Comfort (LoC) between local culture and foreign culture in the multinational firms. The framework developed is also tested on a pilot study with 200 respondents from 10 countries. Results show that Level of Comfort can be measured through a structured questionnaire and also that this level of comfort vary among countries included in the study.
related to topics like stereotype, xenophobia, isolationalism, disinterest in knowing about culturally different others, lack of desire to interact with other cultures, comfort with culturally different others and similar topics. This research questionnaire was somewhat close to estimation of comfort level between diverse cultures but was not exhaustive.
Cross-Cultural Interaction Comfort and Service Evaluation
Another notable research related to cross cultural comfort is 'Cross-Cultural Interaction Comfort and Service Evaluation' (Paswan, Audhesh K. et al, 2005) . This study empirically investigates the notion of being comfortable with social interaction in a foreign country (interaction comfort) and its impact on how service quality is evaluated. In addition, two of the antecedents of this interaction comfort are also investigated. The results indicate that the home country social class of the respondents is positively associated with interaction comfort. In addition, similarities or differences between one's home and one's host country during travel also influences this cross cultural interaction comfort. The results also indicate that visitors high on interaction comfort are more satisfied with the service offered the host country and are willing to advocate it to others back home. Apart from some interesting research implications, the findings have several managerial ones, especially in the context of services aimed at the international market.
Research Methodology
A theoretical structure of the questionnaire was arrived at with the help of 100 volunteers using Delphi technique. The volunteers consisted of cross cultural experts and students of cross cultural courses. The volunteers were grouped in 10 groups. The Delphi sessions were performed in 2 stages.
Stage 1 -Identification of factors (Scales)
Each group was asked to identify most important factors which are likely to explain the difference among cultures which describe the level of their comfort with foreign cultures. Each group was asked to identify around 15 such factors which explain the objective of the questionnaire along with their explanation of reasons of choices. The group recommendations were read out to all the groups anonymously along with the reason of the choice of the factors and how they explain the phenomenon of the research enquiry. The groups were then asked to modify their choice of factors. In around 10 rounds each group unanimously came out with a common set of 13 factors (components) (2 conditional factors and 11 general factors).
Stage 2 -Identification of questions, as items of Sub -scales (components / factors)
In stage 2, each group was asked to identify a set of most appropriate questions, which represented the identified CFC factors. Each group was also asked to share the reasons of their choice. After each round the results of each group were anonymously read out to all volunteer groups along with the reasons of choice of questions by each group. The groups were then asked to rethink on their choices after every round. In around 12 rounds, each groups agreed on a selected set of questions which represented each identified factors.
The theoretical structure which came out of the above 2 stages of Delphi sessions looked similar to the structure as given in table 1.
In the next step the above model was retested empirically through applying the above proposed questionnaire to a random sample of 200 MNC employees from more than 10 regions. Vol. 8, No. 4; 2013 Study Population: The sample size was 200 from more than 10 regions, 84 of whom were men and 116 were women, each working for companies having operations in different countries.
All respondents who met the inclusion criteria of the study were working for multinational companies in their respective countries of residence. The inclusion criteria for the study were -all respondent must be well educated, exposed to multi cultural working environment in a multi country organization, and routinely working and interacting with colleagues with origin from several countries.
The method for the data collection was 'filling out online questionnaire', using the above CFC questionnaire, which is supposed to have fully met the requirements of the current study and consisted of the questions of "assessment of the level of comfort of the local cultures with foreign cultures at their work place" and descriptive characteristics.
The likert type five point scale was used to answer all questions. The five different scales were represented with the following answers: Strongly Agree, Agree, Neutral, Disagree and Strongly Disagree. The process of filling out the questionnaires usually took between 15 and 30 minutes each.
The results of the questionnaire survey were tabulated and means were compared for each sub scales. Based on the means country ranks were given on each subscales. These ranks were used to calculate overall rank scores for each country which gives a comparative estimate of each country's level of comfort with foreign cultures
Reliability and Validity Assessment of the Questionnaire
Validity: Initially, the questionnaire, immediately after the design, was submitted to 20 respondents to determine whether the questions were clear, understandable, and in a logical order (face validity). The construct validity of the questionnaire was tested using the appropriate statistical technique in order to determine the structure of the questionnaire, namely the number of sub-scales measured by this questionnaire, and the questions (items) that constitute each sub-scale.
The criterion validity of the questionnaire was not checked, as a gold standard tool for assessment of the level of comfort of local cultures with foreign cultures in Multinational Companies has not been proposed yet.
Reliability: Finally, the internal consistency and the repeatability of each sub-scale derived from the construct validity of the questionnaire were tested using the appropriate statistical tests. In particular, 50 respondents were used in order to assess the repeatability. These respondents completed the questionnaire two times. Between the two measurements there was a period of three to four days. 
Statistical Analysis
Evaluation of the validity and reliability of questionnaire: The factor analysis was used to evaluate the construct validity of the CFC questionnaire. The suitability of the data for carrying out such analysis was tested by using the Bartlett sphericity test (see table 5 ) and the Kaiser-Meyer-Olkin (KMO) statistic test (see table 5B ) that evaluates the degree of correlation among the questions included in the questionnaire.
Statistically significant results of the sphericity test indicates that the variance-covariance matrix of the initial questions of the questionnaire is not diagonal (i.e., variables are correlated with each other). Also, values of KMO> 0.8 indicate a fairly high correlation and therefore, factor analysis is meaningful. The method of "Maximum likelihood" was used for assessment / extraction of the main factors (Olsson, U., 1979) . The criterion of Kaiser (eigenvalue > 1) was used to determine the number of factors derived from the factor analysis. An orthogonal rotation (in this case Varimax) was used to improve the explanatory ability of the factors. Each factor that emerged was interpreted based on the questions that had load value > 0.3. Evaluation of the internal consistency of the sub-scales for the CFC questionnaire was carried out by calculating the Standardized Cronbach Alpha coefficient and calculating reliability estimates. Cronbach coefficient ranges from 0 -1. Large Cronbach Alpha values indicate a high consistency of the questions of which the sub-scale is consisted. The "Cronbach Alpha if item deleted" index was used to identify the questions that reduced the internal consistency www.ccsenet.org/ijbm
International Journal of Business and Management Vol. 8, No. 4; 2013 of the questionnaire and therefore had to be excluded. The repeatability of questionnaire was evaluated by using McDonald Omega which is a measure of generalizability of the test items. It varies between 0 to 1. Omega can be interpreted as the square of the correlation between the scale score and the latent variable common to all the indicators in the infinite universe of indicators of which the scale indicators are a subset (McDonald, 1999 , page 89).
The greatest lower bound was calculated for reliability testing. The greatest lower bound (glb) to reliability represents the smallest reliability possible given observed covariance matrix under the restriction that the sum of error variances is maximized for errors that correlate 0 with other variables (Ten Berge, Snijders, & Zegers, 1981).
All statistical analysis was carried out using SPSS and FACTOR PROGRAM developed by Dr. Urbano Lorenzo-Seva & Dr. Pere Joan Ferrando, (2012).
Calculating the Difference on Level of Comfort with Foreign Cultures
The questionnaire as validated as per the above method was used to estimate differences among 10 countries by comparing the means of each country on different sub scales.
Analysis and Results

Descriptive Results
Table 2 presents the baseline characteristics of the participants from 10 regions (N=200). It was observed that the majority of the participants were in the age group of 30 to 50 years, mostly having post graduate education. The majority of participants had average or above average income level. Regarding area of residence, most respondents were natives of the country (90.0%) where they were interviewed. Regarding distribution by sex, the percentage of female participants (58.0%) was significantly higher than the men's percentage (42.0%). However country wise sex ratios differed significantly (see table 2 ). Regarding the socio economic status of sexes, male's percentage in the higher income group (28%) was significantly higher than females (16%).
Distribution of participant baseline characteristics is summarized in table 2. It can be seen that country wise distribution of baseline characteristics is not very significantly different from one country to another, indicating the validity of the sample design.
Statistic Results
Regarding face and content validity both participants and experts reported that the questions asked in the questionnaire were clear, easy to understand, in a logical order, and totally representative of the needs of the objectives of the research.
Construct Validity of the Questionnaire
As it is already mentioned, factor analysis was performed for the evaluation of the construct validity of the CFC questionnaire. Initially, the relevance of the data used for the factor analysis was confirmed. The statistical criteria Kaiser-Meyer-Olkin (KMO=0,948) and the Bartlett Test of sphericity (value 15944.3 (df = 1275; P = 0.000010)), indicated that the raw data were suitable for the implementation of factor analysis.
(See table 5 B)
From the 50 original questions used in the factor analysis in general 11 sub -scales as proposed in Delphi session, 40 were confirmed, using the Kaiser criterion and Varimax orthogonal rotation. 10 items were removed from the original version of the questionnaire due to lack of variance and inconsistency in data. See table 3, to see the list of questions removed from the original suggested questionnaire. 2 conditional sub -scales were retained as explained above. Table 4 show the factor analysis which confirms the reliability of the questionnaire based on structure of 11 general factors as suggested by the Delphi Sessions. The overall rate of variation of initial data, the 11 factors (Sub-Scales) interpreted in common amounts to 65 % for overall sample of 200 respondents. Table 5A shows the detailed results of the evaluation of the internal consistency and reliability for each sub-scale (factor) of the CFC questionnaire, as those derived from the factor analysis. Table 5A shows that the internal consistency of the questions making up each sub-scale is reasonably high (Most cases> 0.7) except factors 6 and 8. However for subscales values of reliability greater than 0.6 is normally acceptable. The greatest lower bound for reliability is also calculated and has been found to be suitable. (See Business and Management Vol. 8, No. 4; 2013 Genralizability and repeatability of the questionnaire items has been tested using McDonald Omega which is very good as shown in table 5B. Also shown are the indices for factor simplicity.
Estimate of Differences among Countries with Respect to Comfort with Foreign Culturess
Following table gives the differences among countries on different sub scales incorporated in the CFC questionnaire and their ranks are also tabulated. Using these ranks total rank score is calculated for each country as given in table. The final rank scores for each country are given. Convergence value : 0.00001000
Discussions and Conclusions
The results support the proposition that above contents and structure of questionnaire proposed may be fairly appropriate for a large scale study on the comfort with foreign cultures (CFC) in multinational enterprises and culturally diverse workplaces around the world. The main sub scales / components which can best describe the 
Limitations of the Above Results
While reliability of the above data is quite acceptable in view of several tests done, in the above study, Greatest Lower Bound (GLB) and Omega may not indicate reliability conclusively since GLB and Omega can only be trusted in even large samples, preferably 1,000 cases or more, due to a positive sampling bias (Ten Berge & www.ccsenet.org/ijbm
International Journal of Business and Management Vol. 8, No. 4; 2013 Socan, 2004). The above study could cover only 606 respondents sue to limitation of resources, therefore a more detailed study involving more than 1000 cases may be more reliable for above testing. Similarly the items of the questionnaire may not represent complete picture of the enquiry and may be subject to change with changing cross cultural environment with time. The above questionnaire therefore may need to be relooked after a reasonable time interval of say every 5 years.
